
THE LUX

V)LLECTIVE

CORPORATE SOCIAL RESPONSIBILITY POLICY

The Lux Collective (TLC) firmly believes in making sustainable tourism development a reality in order to meet
the needs of present tourists and local communities while protecting and enhancing opportunities for the
future. lt is hence committed to managing resources in such a way that the economic, social and aesthetic
needs can be fulfilled for both present and future generations while maintaining cultural integrity and essential
ecological processes, including biological diversity and life support systems.

We recognise our responsibilities towards the local communities in the destinations in which we are operating.
We ensure that our activities are in accordance with the relevant legislations, this Corporate Social
Responsibility Policy and the associated standard operating procedures. We hence have as focus to maintain
safety and quality in all our operations, while taking into account the diverse culture in which we are operating.

TLC is aware that the sector has many opportunities to mitigate the impacts of its operations through all

stakeholders' involvement (Team Members, Local Community, NGOs, Suppliers, and Guests) in enhancing
the wellbeing of the residents, employees and guests. We do so by showing our commitment to the
community, providing financial assistance to NGOs involved in educational, charitable, cultural, social and
environmental causes.

TLC believes in an integral future, in a circular economy where value is created and shared. LUX* remains
open to the proposals and requests from both internal and external stakeholders.
TLC is ethical and transparent in its dealings and will accommodate for projects based on the key priority
areas determined by the Governmental Bodies of the Republic of Mauritius and the decisions of the Senior
Management of TLC and the relevant international entities. (TLC CSR Policy Standard Operating Procedure).

TLC has established Ray of Light, an umbrella for all CSR activities supported by the company whether
financially or otherwise, whose progress is audited and reported on (lntegrated Annual Report). Under this
umbrella, we invite internal and external stakeholders to support the needy by volunteering for causes or
making donations.
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Vishnee Sowamber
Group Sustainability & Corporate Social Responsibility Manager
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1. lntroduction
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Reports and forthcoming TLC lntegrated Annual Reports. Under this umbrella, we invite internal and external stakeholders to uplift
the local community and bring a smile to those who need it.

2. Scope & application

This procedure provides a guideline for requests for sponsorship of projects or events related to sustainable development or having
a social dimension. This SOP provides context for requests from external and internal stakeholders alike and will ensure all
donations made on behalf of TLC complies with the relevant legislations, aligned with national as well as international guidelines
and key priority areas.

TLC Prioritv Areas

o Poverty alleviation ( SDG 1 & SDG 2)
. Quality education for children ( SDG 4 )
o Women empowerment and Gender Equality (SDG 5 , SDG 10 )
o Biodiversity Conservation (SDG 11, SDG 12, SDG 13, SDG 15, SDG 14)
. Capacity building for persons with disabilities (SDG 10)
¡ Access to health care for the needy (SDG 3 , SDG 10 )

åHiIilTfiEftFG{3ALS
ct "¡'

{¡' 
'

(¡ 9:

l

w f¡ THE tUX

carrEcTlvE

Triph bottom lin€ rt,õtcgy

@oph Qtonrt (þofit

-

THE TEN PRINCIPLES
ot lhe United Natione Globøl Compaot

(k ."û

lmcoeruf

f) $pp..ldú¡Sdllfe¡úd
iñinedt FhM hûnrtgb

€I wuø¡þ¡stt¡ülgb*!*.

O uíddñârffid@dhüdh
rffiÉætMd*rþitþ
MÞbrynlE

@ u¡pt*oniøuartmu
itrd drrìpuþy bW

Gl qpgtnø¡*¡uua*

O topFrb.h!ñmdM¡db6
rËFtdspþyffitd@Þe.

lØ c¡Þrô.t¡tr#ry+Ëøu
.útr'Mtffi'gár

@ un*tøantærprffior*
Étuffi|rryúbillt

@ ro:gôrsôdqrdoao|e
ôld$ffilrtt6yffi6&eb.

@ Wçruæqønrlfttñ
'M6g&6dbrÞt

ftt
Equol

,ì

10 Princi
Corp.Soro¡mbll¡V Monogßmåñl Plon a a a

CorporcæGdoßoncÊ Ò a a

ao&OfCoñdu6ågrh¡lr t I

les.*u"$.,
csR

ttc

t¡rh.-,ff.*17 SDG Corporotc Policicr

Sürrolnobll¡qFoliq a a a

trwircnmåtrvl Poliq a atc

q
o

J

€qualqFtrrùniry Poliq

H3olù&safêry Pol¡cf

(¡noror€ 9oc¡ol turFn¡ib¡l¡¡y Po¡¡cy

Wh¡sdêUtr¡ñg Poliq

Ch¡ld PMsftion Poliq

Pußho!ing Pol¡q
+ADd-Br¡bêry Ànnd

*a
aa

;t

a

a

aaa
.:;i.':a.:. t:i:a;t.: o

f!
Hltn

,iliici

üffi
Ittr

NA
3

LINKAGES
H' G> 13 5 $ xm;,

6
F uüEFSmñ



3. External Assurance, Reporting and Transparency

All CSR funding is reported to the National CSR Foundation (NCSRF), the Mauritius Revenue Authority (MRA) and other relevant
regulatory bodies.
All sponsorships from TLC are audited annually by external auditors (Ernst & Young) and reported in the lntegrated Annual Report.

4. Requests for sponsorsh¡p from Gorporate Social Responsibility (CSR) funds

Process Owner Group Sustainabilitv & Coroorate Social Responsibilitv Manaqer

Purpose To ensure swift collaboration between TLC. SPVs. Authorities. NGOs and Associations
Distribution list General Manaqers of TLC manaqed properties, TLC Sustainability Committee Members, all TLC HODs
Procedure The followinq steos have been laid out for NGOs and Associations to follow

4.1 Procedure & Guidelines:
e Deadline for submission of requests by NGO or Association : June 31"1
. Email requests to Group Sustainability & Corporate Social Responsibility Manager

vishnee.sowamber@theluxcollective.com and cc evita.fakun@theluxcollective.com
. Requests are made via TLC Resorts & Hotels GSR Sponsorship Application Form (annexed) to submit, among

other information :

{ NGO / Association details - Certificate of Registration in Rep. of Mauritius
{ project details
r' budget details
{ project launch date and logistics

4.1.1 Example:

. NGO submits request to TLC S&CSR department relevant to one or more of key priority areas

. The TLC S&CSR department will evaluate eligibility for funding
r Final approval by TLC Chief Financial Officer , Chief Financial Controller, Chief Executive Officer
. lf project is eligible for funding, TLC will remit a cheque to President of NGO/Association or delegate will during its annual

Ray of Light cheque donation ceremony.
o The Fondation Joseph Lagesse, Special Purpose Vehicle of IBL Group, will issue the cheque upon request by TLC Group

Sustainability & CSR Manager.

4.1.2Ray of Light Gheque Remittance Ceremony

¡ TLC will send invitation to president of NGO / Association at least two weeks before event
o The president's presence is required; kindly notify ïLC S&CSR Dept. by email if a delegate will attend
. President will email a scanned copy of NID to S&CSR Dept.
. The NGO will mail the original receipt by registered post to the S&CSR department within 2 weeks of receipt of the cheque.
. The Recipient will disburse funds ONLY as per agreed project approved by TLC

4.1.3 Reporting

¡ The NGO/Association will organise launch of event in collaboration with TLC
. The NGO/Association will communicate date, time and location to S&CSR Department at least two weeks prior to event
. The NGO/Association will submit a progress report to S&CSR department within 1 month of launch of project including

photosl
o TLC will report on the sponsorship in the Group's lntegrated Annual Reports, on TLC website, in local and international

media, via social media and any other collaterals as applicable to S&CSR Dept. communication.

l TLC reserves the right to use images supplied by NGOs and Partners for public communication, NGOs and Associations must

ensure they have the written consent of all individuals, parents or guardians of minors prior to sharing photos, videos or other
personal information of beneficiaries.



5. Requests for Ray of Light sponsorship

Process Owner Gro Sustainab & Social Man

Purþose To ensure swift collaboration between TLC departments
Distribution list General Manaqers. Sustainabilitv Committee Members, HODs, Café LUX. Manaqer
Procedure The followinq steps have been laid out for TLC Departments

5.1 Gomplimentary stays

Process Owner
Approval
FinalApproval

Group Sustainability &Corporate Social Responsibility Manager
Head of Global Revenue Management, Revenue Department
Vice President - Finance

5.1.1 Procedure
o The Group S&CSR Manager / S&CSR team will circulate the approved request based on key priority areas criterias
. The Revenue Department will advise on availability and possibilities
. S&CSR Dept will request approval by VP - Finance
. The Sales & Marketing Department will issue voucher

5.2 Vouchers (Café LUX*, Dinner, Lunch)

Process Owner : Group Sustainability &Corporate Social Responsibility Manager
Final Approval : Café LUX* Manager, LUX* General Managers

5.2.1 Procedure

. The Group S&CSR Manager will circulate the approved request based on key priority areas criterias

. The Café LUX. or Resort General Manager will advise on possibility to sponsor

. Upon approval, the Café LUX* team or Resort team will dispatch voucher to S&CSR Department

6. Communication

Process Owner Group Sustainability & Corporate Social Responsibility Manager

Purpose To communicate publicly on TLC investment in CSR ,to ensure transparency
Distribution list Group PR Manaqer. PR Departments at resorts, Marketinq Communication Department
Procedure The followinq steps have been laid out for TLC PR Departments

. The Group S&CSR Department will supply information on event and photos to the relevant PR teams
o The PR teams will revert if any further information is required
. The PR teams will ensure distribution to press
o The Marketing Communication team will ensure publication on lntranet and TLC social media accounts and resort social

media accounts where relevant and applicable.

\
Vishnee Sowamber
Group Sustainability & Corporate Social ponsibility Manager Date ,01'03'19


